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1. Management Performance 

2. Honors and Awards  

3. Corporate Social Responsibility 



1. Management Performance (1/12) 
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 Sales 
Unit:  NT$ million 

3,538 

4,240 4,297 

3,638 

4,322 

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

QoQ

+19%

YoY

+22%

1H 7,960 YoY, +22%
​ -



1. Management Performance (2/12) 
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  Sales by Products 
Unit:  NT$ million 

958 
1,095 1,109 1,169 1,171 

2,112 

2,574 

2,803 

2,115 

2,506 

235 
355 

195 197 
305 

233 215 190 157 

340 

2Q/14
(3,538M)

3Q/14
(4,240M)

4Q/14
(4,297M)

1Q/15
(3,638M)

2Q/15
(4,322M)

滾珠螺桿 線性滑軌 工業機器人 其他

27% 26% 26% 32% 27%59% 61% 65% 59% 58%7% 8% 5% 5% 7%7% 5% 4% 4% 8%



1. Management Performance (3/12) 
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  Sales by Regions 
Unit:  % 

17% 15% 11% 14% 14%

49%
60% 65% 60% 62%

28%
20% 18% 21% 18%

6% 5% 6% 5% 5%

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

美洲

歐洲

亞洲

台灣
18% 18% 14% 11%

17%

45% 47% 58% 65%
46%

31% 27%
22%

19%

32%

7% 7% 6% 5% 5%
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1. Management Performance (4/12) 
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  Gross Profit 
Unit:  NT$ million; % of Sales 

1,389 

1,615 
1,588 

1,425 

1,551 

39.3% 38.1% 37.0%
39.2%

35.9%

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

QoQ

+126

YoY

+162



1. Management Performance (5/12) 
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 Operating Expenses 
Unit:  NT$ million; % of Sales 

778 
714 

835 

738 

894 

22.0%
16.8%

19.4% 20.3% 20.7%

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

QoQ

+156

YoY

+116



1. Management Performance (6/12) 
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 R&D Expenses 
Unit:  NT$ million; % of Sales 

207 210 
228 

190 

247 

5.9%
5.0% 5.3% 5.2% 5.7%

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

QoQ

+57

YoY

+40



1. Management Performance (7/12) 
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  Operating Profit 
Unit:  NT$ million; % of Sales 

611 

901 

753 
687 

657 

17.3%
21.3%

17.5% 18.9%
15.2%

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

QoQ

-30

YoY

+46



1. Management Performance (8/12) 
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  Non-operating Gain (Loss) 
Unit:  NT$ million 

-107 

2 

110 

-131 

-86 

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

-79 33 168 -133 -51 匯兌(損)益FX Gain(Loss) 



1. Management Performance (9/12) 
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  Net Income Before Tax 
Unit:  NT$ million; % of Sales 

504 

903 
863 

555 571 

14.2%

21.3% 20.1%
15.3% 13.2%

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

QoQ

+16

YoY

+67



1. Management Performance (10/12) 
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  Tax & Effective Tax Rate 
Unit:  NT$ million 

214 

176 

112 
96 

209 

42.5%

19.5%

13.0%
17.3%

36.6%

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

Tax Rate = 18.7%, 

excluding tax on 

unappropriated earnings of 

NT$120M 

Tax Rate = 15.0%, 

excluding tax on 

unappropriated earnings of 

NT$123M 



1. Management Performance (11/12) 
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  Net Income After Tax 
Unit:  NT$ million; % of Sales 

328 

760 782 

515 

428 

9.3%

17.9% 18.2%
14.2%

9.9%

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

QoQ

-87

YoY

+100



1. Management Performance (12/12) 
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 EPS 
Unit:  NT$ million 

1.26

2.91 2.99

1.97

1.64

2Q/14 3Q/14 4Q/14 1Q/15 2Q/15

1H 3.61 

​ -



15 

 Forbes Most Innovative Growth Companies – Top 37 

2. Honors and Awards (1/3) 
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 Hiwin, NEXCOM International, and Fu Burg Industrial formed a 
cross industry alliance. 

2. Honors and Awards (2/3) 
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 Industrial 4.0 : In 2015 TAIROS Exhibition, Hiwin show the 
innovation strength by demonstrate the total solution of intelligent 
automation. 

2. Honors and Awards (3/3) 
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 2013-2014 CSR Report AA1000 Certificate 

3. Corporate Social Responsibility (1/4) 
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 TAIROS Industrial 4.0 Summit Forum 
Hiwin and TAIROS co-hosted Industrial 4.0 Summit Forum 

3. Corporate Social Responsibility (2/4) 
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 Industry-academic Cooperation: Invited 20 Universities to 
participate in 2015 TAIROS Exhibition 

3. Corporate Social Responsibility (3/4) 
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 2015 Robotic Competition: Hiwin hosted this competition to 
encourage academic and industry to cooperate and create value to 
both academic and industry. 

3. Corporate Social Responsibility (4/4) 



Thank You 


